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Ins�tute of Travel and Tourism

Making the world your workplace
LivGlobal Ins�tute of Travel and Tourism is one of the premier
ins�tu�ons dedicated to grooming professionals in the domain of
Travel and Tourism. Using �me-tested tools, teaching methodologies
with commi�ed & experienced facul�es, we aim to create a new breed
of highly qualiﬁed, ethically sound professionals who can transform the
landscape of the industry. LivGlobal has designed and created highly
focused and industry speciﬁc programmes in Travel and Tourism which
will equip students with basic and advanced theories in Tourism,
Avia�on, Transport management, Hospitality, Events, Cruises, etc.
related to the Travel and Tourism industry. The programmes in Tourism
will accustom students to work in an interna�onal environment and
help them understand the needs of tourists from diﬀerent social and
cultural backgrounds.

ACADEMIC PHILOSOPHY
Our courses have been conceptualized in accordance
with the following eight core principles:

INNOVATIVE

INTERESTING

We provide relevant and
up-to-date curricula, one that is
abreast with the developments of
the Travel and Tourism Industry.

We maintain our students’ curiosity and
interest levels; our educa�on system is
designed with an op�mal mix of
theore�cal and prac�cal concepts.

INDEPENDENT

INDUSTRY

Great values for a vision beyond horizon

VISION
To be the world leader in preparing professionals who provide leadership,
exemplary educa�on and related services to improve the lives of individuals in
the changing and complex world through professionalism, dedica�on and
innova�on

We aspire to nurture and empower
our students to be well-groomed,
conﬁdent and successful professionals
in the Travel and Tourism industry.

We lay a high degree of emphasis on building
rela�ons within the industry; prac�cal training,
internships and workshops help in collabora�ng
with the world of travel and tourism.

INTELLECTUAL

INSPIRED

We pursue excellence by playing a
proac�ve role in constantly s�mula�ng our
students’ intellect.

We regularly provide challenging
opportuni�es to mo�vate our students and
broaden their horizons.

● Research and innova�on as a way of life

IDEAL

INDIVIDUALISED

● Recogni�on of eﬀorts and achievements

We aim to be recognized as a hub of
excellence and strive towards building
strong, serviceable and sustainable
rela�onships within the industry.

We incorporate me�culous and
personalized evalua�on with ongoing
feedback, in order to ensure our courses
are robust and progress driven.

VALUES
Fostering a collabora�ve learning environment through dis�nc�ve values like:

● High ethical and moral standards
● Mutual trust and teamwork
● Passion for excellence

● Service & respect towards the community & industry

Empower Na�on’s Economy
One of the most signiﬁcant sectors that power a na�on’s economy, Travel and
Tourism cuts across geographical boundaries. India, with its vast trove of
historical, cultural, natural, na�onal and geographical des�na�ons, oﬀers
tremendous scope for tourists from across the world.

The Travel & Tourism sector in India strategically aims to:

Generate
foreign
exchange

Improve
and
expand
exis�ng
tourism
products
that aid in
employment
genera�on
and economic
growth

Maintain
compe��veness
of India as
a tourist
des�na�on

TRAVEL & TOURISM
– KEY DRIVERS OF
GLOBAL ECONOMY
Government ini�a�ves of Incredible India and Make in India have spurred rapid
growth in Tourist arrivals and Employment opportuni�es.

As of 2019, 4.2 crore jobs were created in
the tourism sector in India which was
8.1 per cent of total employment in the
country. Interna�onal Tourist arrivals in
India expected to reach 30.5 billion by 2028

India ranked 34th in the
Travel & Tourism
Compe��veness Report
of 2019 published by the
World Economic Forum
According to
the World
Travel and
Tourism Council
(WTTC) report,
India ranked
3rd among 185
countries in
terms of travel
& tourism’s
total
contribu�on to
GDP in 2018

Total earnings from the sector in
India stood at US$ 28.6 billion in
2018 and is targeted to reach
US$ 50 billion by 2022

Total contribu�on by the travel and
tourism sector to India’s GDP is expected
to increase from `15,24,000 crore
(US$ 234.03 billion) in 2017 to
`32,05,000 crore (US$ 492.21 billion)
in 2028

By 2029, India’s tourism sector is
expected to reach `35 trillion
(US$ 488 billion) with a growth of
6.7 per cent and accoun�ng for
9.2 per cent of the total economy

India’s ranking in the
Travel and Tourism
Compe��ve Index
(TTCI) of World
Economic Forum moved
up from 52nd posi�on
in 2015 to 40th posi�on
in 2017 and to 34th
posi�on in 2019. This
fast emerging industry
is opening the
ﬂoodgates of
opportuni�es for the
skilled professionals
having in-depth
understanding of
industry and its key
drivers

GLOBAL TOURISM

DOMESTIC TOURISM

What is trending

What is trending

Most holiday des�na�ons,
transport services and
accommoda�on providers have
incorporated environmentally
friendly measures, including
ban on single use plas�c

Several hotels and service
providers are oﬀering packages
and programs that are designed
for physical and mental
transforma�on, leading to
overall wellness

Most tourists are now
preferring to combine their
leisure tours with trips to
spiritual centres in India

Rigid i�neraries are passé.
Travellers prefer unique
experiences that are
customised to their tastes

ECO FRIENDLY
TRAVEL

TRANSFORMATIVE
TRAVEL

LEISURE WITH
SPIRITUAL TOURS

CUSTOMISED
TOURS

T R E N D S
ALTERNATIVE
CITY TRAVEL

B-LEISURE
TRAVEL

WELLNESS
TOURISM

AGRITOURISM

Travelling to o�eat
des�na�ons is becoming a rage
since people are consciously
avoiding overcrowded
des�na�ons

A combina�on of business and
leisure travel is gaining
popularity across the world

Tourists are ac�vely pursuing
ac�vi�es, i�neraries and
lifestyles that are leading them
to focus on a holis�c lifestyle
and state of holis�c health

Agri or farm tourism is a
sustainable form of niche tourism
that is considered as a growing
industry in many parts of the
world today, including India

KEY SECTORS

TRAVEL TRADE
Travel agencies and tour
operators help in the sales of
tourism products and services.

HOSPITALITY

TRANSPORTATION

Hotels, resorts, hostels and
guest houses are essen�al
to the tourism industry.

Airlines, trains, coaches, cruises
are some of the major transport
services in the tourism industry.

HOTELS
RESORTS
GUEST HOUSES
HOSTELS

TRAVEL AGENCIES
TOUR OPERATOR

EVENTS AND
CONFERENCES
Events and conferences include
business conferences, fes�val
events, exhibi�ons, sports
events etc.

AIRLINES
CRUSIES
TRAINS
ROAD
TRANSPORT

LODGES
BUSINESS CONFERENCES
FESTIVAL EVENTS
EXHIBITIONS
SPORTS EVENTS

& MANY MORE….

TYPES OF TOURISM

Enriching the knowledge

MEDICAL & WELLNESS TOURISM

ADVENTURE TOURISM

When people go across borders to receive be�er
medical treatment or at aﬀordable cost. India is fast
becoming a popular des�na�on for medical and
wellness tourism due to be�er medical facili�es and
cost-eﬀec�veness

This involves explora�on or travel to remote and
exo�c areas where tourists can pursue adventure
ac�vi�es like mountain/rock climbing, ice
ska�ng, trekking, white water ra�ing , camping,
hiking, kayaking, etc.

SPORTS TOURISM

ECOTOURISM

Sports tourism is about travel to other
des�na�ons for observing or par�cipa�ng in a
spor�ng event while staying away from the usual
tourist des�na�ons.

Eco-Tourism involves visi�ng ecologically rich
and rela�vely untouched natural areas without
leaving a carbon footprint behind.

EDUCATIONAL TOURISM

RELIGIOUS TOURISM

Tourism that pursues educa�onal learning as a
pretext for a trip, either learning
knowledge-historical, cultural, social or learning a
language

HERITAGE TOURISM

Quite a few people travel to various des�na�ons
for pilgrimage or missionary purposes.

RURAL TOURISM

This involves an experience of places, artefacts,
and ac�vi�es that truly represent the rich
history of a place, including its cultural, historic
and natural splendours.

This is about exploring the rural canvas of a
na�on and enjoying the simple ways of living.

BUSINESS TOURISM

VIRTUAL TOURISM

This is generally deﬁned as travel for the purpose
of mee�ngs, incen�ves, conven�ons and
exhibi�ons, commonly known as MICE. It also
includes individual business travel.

CRUISE TOURISM

This is leisure travel which includes holiday on
a cruise ship for a minimum of 48 hours. The
ship cruises along various tourist des�na�ons
along its route.

When people use virtual reality to explore their
choicest des�na�ons from their premises, it is
known as virtual tourism.

WILDLIFE TOURISM

Some na�ons are blessed with abundant
natural resources, including wildlife. Countries
like Africa and India have some of the rarest
species of wildlife which a�ract hordes of
tourists.

EXPERIENTIAL
LEARNING

Crea�ng las�ng impressions in minds
We are commi�ed to the holis�c
development of our students to ensure
superior
outcomes
and
strong
employability prospects. Our teaching
methodology is focused on knowledge,
applica�on of knowledge and enhancing
skills. The modern and enhanced
curriculum has a blend of immersive
industry exposure through the training &
internships, intensive personal &
professional development through the
Classroom sessions, Master class, Case
studies, workshops, combined with CSR
ac�vi�es all come together to create an
experien�al learning process.

CLASSROOM SESSIONS
Our highly experienced core team, along with visi�ng faculty, deliver specially
designed online and oﬄine sessions that enrich students with not just
academic knowledge but oﬀer them a global perspec�ve as well.

MASTER CLASS
LivGlobal’s MasterClass intends to keep students updated on the latest
scenario in the travel and tourism sector. Guest speakers from diverse ﬁelds
of travel, tourism and hospitality domains share their knowledge and help
students form ideas and insights about the industry.

WORKSHOPS
To keep our students updated with the current trends and advancements in
the travel & tourism industry, we frequently organize uniquely designed
workshops that focus on industry-oriented themes, shortlisted by our team
of experts.

ASSIGNMENTS AND PROJECTS
Various assignments and hands-on projects are designed to make the
students industry ready. Our dedicated faculty also provides students with
ample opportuni�es to meet, interact and build rela�ons with well-known
and experienced individuals in the travel and tourism industry.

CASE STUDIES
Our curriculum includes use of case studies in order to highlight various
prac�cal and situa�onal issues. Brainstorming and discussions help
streamline our students’ thought processes and sharpen their analy�cal
abili�es by exploring, iden�fying and solving issues.

SIMULATED EVENTS
Simula�ons place students right in the mix of realis�c business
scenarios,where they must apply the concepts and frameworks,
which they have learned to make cri�cal decisions. We use
simula�ons to deliver meaningful learning experiences that are
prac�cal, relevant, and engaging.

INDUSTRY PROJECTS
LivGlobal regularly engages in small-scale and large-scale projects focussed
towards developing entrepreneurship, innova�on and collabora�on among
students through the industry-academia rela�onship. Live projects are a
valuable way for students to understand the wider demands of the crea�ve
industries in a suppor�ve and nurturing environment.

IN-HOUSE EVENTS
Apart from academics, we also put extra emphasis on extracurricular
ac�vi�es. We regularly conduct events like Travel & Tourism Fair, Cultural Day,
Youth Fes�vals, etc

COMMUNITY SERVICE
We encourage our students to par�cipate in various community related
programmes, wherein they can volunteer to oﬀer their services directly or
through NGOs. This enables them to engage be�er with the society and
understand the ﬁner nuances of the service industry.

PROFESSIONAL COMPETENCIES
Career readiness is the a�ainment and demonstra�on of requisite
competencies that broadly prepare graduates for a successful transi�on in to
the workplace. We have a special programme to improve communica�on,
leadership, crea�vity and problem solving skills, professionalism,
inter-personal skills of every student. These skills and e�que�es enhance
their personal produc�vity and give them a compe��ve advantage in the
global marketplace.

ENTREPRENEURIAL SKILLS
We believe in equipping students with an innovator’s eye and a founder’s
grit–the skills to excel in an innova�on economy. To ac�vate the
entrepreneurial mindset in students, LivGlobal begins by igni�ng the
imagina�on and then takes them through the journey of crea�ng and
reﬁning an original business concept.

ENGLISH PROFICIENCY TRAINING
Since English is one of the preferred languages of communica�on globally,
we ensure that our students have a strong command over the language.
Hospitality sector being all about communica�on with people from diﬀerent
cultural and social backgrounds, communica�ng well is very crucial for their
success.

DIGITAL LEARNING
Technology empowered impar�ng

BYOD PROGRAMME:
Bring Your Own Device (BYOD)
Programme enhances students’ learning
experience, using online and mobile
technologies, within and outside the
classroom. This allows them to work on
course materials and to par�cipate in a
collabora�ve learning environment, thus
making them tech-savvy.

COMMUNICATION AND
COLLABORATION:
LivGlobal is one of the leading ins�tutes
that
empower
students
using
modern-day
technologies,
online
sessions and other hi-tech modules of
training. Apart from Google Apps, we
harness the ﬂexibility and func�onality
of portals like Google Classroom, Shared
Calendars, Hangout and the Drive. Our
faculty collaborates using GSuite. This
enables them to get instant feedback
from students and to track their
progress, while streamlining their
wri�ng and research work.

EDUCATIONAL
NEWSLETTERS:
Our
Educa�onal
Newsle�ers
feature the key highlights of the
Ins�tute, apart from presen�ng
students’
achievements.
The
Newsle�ers also report latest
industry trends, growth and major
events.
PREZI PRESENTATION:
This is an inven�ve and
refreshingly unique presenta�on
tool that allows students to
express their ideas skilfully and to
explore their crea�vity.
YOUTUBE
BROADCASTING:
The presenta�ons created by our
students are broadcasted on
various
pla�orms,
including
YouTube. This allows them to
share their ideas and crea�vity
with the world.

INFRASTRUCTURE
AND FACILITIES
Conducive environment for enhanced learning

CLASSROOMS
Our ins�tute oﬀers state-of-the-art
infrastructure and hi-tech facili�es.
Our classrooms are air-condi�oned
and integrated with laptops and LED
projectors.

WI-FI CAMPUS
Our campuses are equipped with a Virtual
Private
Network
and
high-speed
broadband, as technology is the
mainframe of business today.

SEMINAR HALL
Equipped with quality sound and
picture devices, we conduct group
sessions for our students.

LIBRARY
Our libraries across our campuses oﬀer
complete access to extensive electronic
informa�on resources and are also
well-stocked with books, periodicals and
journals.

ACCOMMODATION
We are associated with housing providers, oﬀering good
ameni�es, located near our campuses, across all centres. This
enables our students to minimize their commute �me and to
explore the ci�es during their leisure.

TRAINING AND INTERNSHIPS
Training and Internships are an essen�al part of the curriculum at LivGlobal that
prepares students to take on the industry challenges. Prac�cal industry exposure in
addi�on to theore�cal knowledge surely provides for a lucra�ve career opportunity.

PLACEMENTS
LivGlobal works closely with businesses to understand the skills required within the
industry. Our placement process is an integral part of our students’ life a�er their course.
Our dedicated team of experts have developed a mul�-level placement process that
sources opportuni�es at local, na�onal and interna�onal levels.

CAREER
OPPORTUNITIES
The Travel, Tourism and Hospitality sector demands skilled manpower that are at par with industry
standards. Some of the key careers that students can explore are:
TOUR MANAGER

AIRLINE STAFF

TOURISM OFFICER

TRANSPORT OFFICER

TOURIST INFORMATION
CENTRE MANAGER

TOUR CONSULTANT

TRAVEL AGENCY MANAGER

RESERVATION AND
TICKETING EXECUTIVE

CONFERENCE CENTRE
MANAGER
TRAVEL AGENT
ENTREPRENEUR IN THE
TOURISM SECTOR

HOTEL & RESORT MANAGER.

CONCIERGE
MARKETING AND PR
EVENT PLANNERS
TRAVEL WRITER

NEED FOR TRAVEL AND
TOURISM MANAGEMENT
RISING DEMAND FOR
PROFESSIONALS
As the tourism sector in India gets structured
day by day, it is crea�ng addi�onal demand for
well trained work force at various levels,
especially management. LivGlobal is crea�ng
highly skilled professionals who are willing and
able to make a diﬀerence to the tourism sector
in India and abroad.

DIVERSE CAREER OPTIONS
The Travel, Tourism & Hospitality sector oﬀers
wide ranging career opportuni�es.

DESTINATION MANAGER
& MANY MORE….

DIGITISATION OF TRAVEL INDUSTRY
Digi�sa�on and digitalisa�on of the travel,
tourism and hospitality sector is ensuring a surge
in travellers looking for a seamless travel
experience.

EMERGING INDUSTRY
The travel and tourism industry is emerging as
one of the ever-evolving industry and so is the
demand for skilled professionals.

LUCRATIVE EARNINGS
The sector oﬀers tremendous scope for high
paying careers. Professionals have the op�on of
ﬁnding opportuni�es in India and abroad.
Increase in ini�a�ves by the Government: The
Government of India has ini�ated various
programme like Make in India and Incredible
India, which will provide a much-needed impetus
to the tourism sector and allied industries.

INDUSTRY
OPPORTUNITIES

ADMISSION
PROCEDURE

Staying two steps ahead of others

Take your ﬁrst step towards
a successful future

Upon comple�on, students will be able to work in diverse ﬁelds and
in competent capaci�es. Here is a list of some of industry
opportuni�es and capaci�es which the students can tap:
TOURISM

GOVERNMENT ORGANISATIONS

HOSPITALITY

CONSULTANCY

AVIATION

TRANSPORT

EVENTS

CRUISE

CORPORATES
& MANY MORE….

*For Courses Oﬀered by Respec�ve
College, Ins�tu�on and University
For admission to any of the Travel and
Tourism programmes, candidates must
comply with applica�on guidelines. The
admission process helps us select
students whose ambi�ons and abili�es
align with the travel and tourism
industry.
Our step by step admission procedure
enables us to understand your core
strengths and suggest the right Travel
and Tourism programme for you.

ELIGIBILITY

APPLY

ENTRANCE TEST
& EVALUATION

PAYMENT

1. ELIGIBILITY
● Under-Graduate Programmes
Successfully appeared / cleared 10+2 examina�on or equivalent
from a recognised Board
● Post-Graduate Programmes
Graduate in any stream from a recognised University.

3. ENTRANCE TEST
& EVALUATION
For Bachelor’s and Post-Graduate Programmes

2. APPLY
Submit duly ﬁlled Provisional Applica�on Form, along with the
following Self A�ested documents:
●

3 passport size photographs

●

Photocopy of 10 marksheet and certificates

●

Photocopy of 12th marksheet and certificates

●

Photocopy of Graduation marksheet and Provisional
Certificate / degree
(applicable only for PG Programmes Applicants)

●

Candidates whose result is awaited, can submit

th

photocopies of their:
o
Exam Hall Ticket / Admit Card
o
Experience Cer�ﬁcates (if any)
o
Photo ID Proof & Address Proof
(Aadhaar Card /Passport / Driving License)
Kindly note that the Applicants need to submit the Original copies of
all the above-men�oned Academic documents at the �me of
admission

●

Applicants need to successfully complete the
evaluation process including Interview, Test, and /
or Project submission, etc.

●

Shortlisted Applicants shall be called for Personal
Interview or Telephonic Interview (for outsta�on
Applicants).

●

The prime objective of evaluation process is to
check the candidate’s personality traits, academics,
goals and self-awareness level.

●

Applicants will have to submit the Original
certificates and documents as required.

●

Selected Applicants shall be informed by phone /
email regarding their selection and payment of fees.

4. PAYMENT
●

UG Programme applicants must make the payment
of First Instalment along with the Application Form.

●

Selected PG Programme Applicants must make the
payment of First Instalment within 7 days of the
announcement of selection.

TOP TEN REASONS
TO JOIN LIVGLOBAL

1

2

6

Comprehensive &
industry relevant
curriculum

Highly skilled
and experienced
faculty

Emphasis on
Employable Skill
Development

3

4

8

9

Learner-centric
approach

Application based
approach

Masterclass and
webinars by top
industry professionals

Robust internship
and placement
assistance

5
Encouraging
Entrepreneurial
acumen

7
Collaboration with
leading universities,
colleges & institutes

10

Hi-tech digital
Learning

